
Welcome! 
NSEN Media Training 101
Introductions - Please answer these questions: 

• Name
• Affiliation
• Frequent News Sources
• Favourite News Source or Journalist
• A couple of ways you have engaged with the 
media















Purpose & Perspective 
Purpose of the NSEN capacity building workshops: to provide media 
training for members and non-profit leaders and activists in the 
community to more regularly and effectively use the media to promote 
their messages.

Assumption is that you don’t have formal media training or a 
communications department. Everyone should have basic media training.

Perspective – share with you my media experiences and tips with the 
Nova Scotia Environmental Network, Halifax Peace Coalition and the 
Nova Scotia Council for Early Childhood Development over the past 10 
years in NS.

Today’s workshop is basic media training to give you practical tools you 
apply immediately – more comprehensive training available at the Nova 
Scotia Community College and Mount Saint Vincent University Public 
Relations program.



Questions?

•Why is it important to engage with the media and 
to use the media in your work?

• Who are we communicating with in the media?

•What are your impressions of the local and 
provincial media? 

• What is our media doing right and/or doing wrong 
in NS? 



“The media's the most powerful entity on earth. They have the power to make the 

innocent guilty and to make the guilty innocent, and that's power. Because they control 

the minds of the masses.” 

Malcolm X (American black leader in the early 1960s, 1925-1965)

"All of us who professionally use the mass media are the shapers of society. We can 

vulgarize that society. We can brutalize it. Or we can help lift it onto a higher level.” 

William Bernbach (American advertising executive, 1911-1982)

"All media exist to invest our lives with artificial perceptions and arbitrary values” 

Marshall McLuhan (Canadian educator, writer and social reformer, 1911-1980)

Quotes



NS Media Landscape
• General trends: cuts, consolidation, privatization, shift to online, less 

investigate, shorter articles, shorter attention spans

• Statistics: 6 publishing co.’s in NS i.e. Metro Guide, Transcontinental

• 1 national News Agency – Canadian Press with bureaus across the 

country and 1 Provincial New Agency – Chronicle Herald with bureaus 

across the province 

• 11 daily provincial and local newspapers 

• 1 major provincial daily newspaper - Chronicle Herald is the largest, 

private family-owned 316,700 readers daily and 78,074 online visitors

• 26 weekly newspapers and 15 bi-weekly and monthly newspapers



NS Media Landscape
• 13 radio stations and 18 television stations

• CBC Radio most listened to radio channel in the province

• 7 university and college newspapers

• Limited opportunities, but accessible and we need to use them 

more

• Halifax Independent Media Coop: http://halifax.mediacoop.ca

• We need more progressive voices for environment, community and 

social justice in our media

• We need to effectively convey our messages and tell our stories –

media is story telling – if you don’t tell your story it might not be told 

or it will be told by someone else


