
Using New Media for Campaigns & 
Publicity   



What is new media

 New media stands in contrast 
to ‘old media’, which includes 
print, TV and radio

 New media emphasises the 
interactive and two-way 
nature of the experience 
provided



What is new media?
 New media is changing 

the ways people interact 
in all areas of life.

 Social networking is 
being adopted by 
campaigners looking to 
maximise the impact of 
their campaigns.



What makes new media different?
 People using new media 

have quickly come to 
expect an opportunity 
for dialogue, rather than 
a straight presentation of 
information.



What makes new media different?
 New media has brought 

a ‘democratising’ aspect 
to communications.

 Using new 
media, anyone can 
disseminate their ideas 
on a scale previously 
available only to 
commercial media 
providers.



What does new media look like?



Why new media?
 As popular as the idea of 

new media has become, 
there is still limited 
understanding of how it 
can and does relate to 
publicity and 
campaigning!



Why use new media
 To reach greater 

numbers

 To engage a younger 
audience

 To save money

 To work outside of your 
groups reach

 To increase the speed of 
communications



Conventional media is beginning to 
use new media approaches



Conventional media is also following the 
new media buzz!



Key questions to ask before 
launching an online campaign 
 Why are you using new media?
 What can it offer your campaign that other methods 

cannot?
 Would a traditional mailing campaign have a stronger 

impact than a facebook/youtube campaign?
 Who are you trying to reach?
 Is new media appropriate for your audience? For example, 

are you to trying to reach an older audience?
 How do your online actions complement your ‘offline’ 

actions?
 Who will be responsible for the online actions including 

monitoring and dealing with responses from supporters?



Tips for Running a Successful 
Online Campaign
 Ensure you have a resource staff person to handle 

online communications

 Support all staff, volunteers and board members to 
understand this new e-culture of communications

 Incorporate your online work into your overall 
communications strategy

 Regularly check online sources for news regarding your 
organization

 Manage your outgoing messages, remember damaging 
publicity travels wider and faster using new media 
technologies



Important Facts to Remember 
About New Media 
 The largest growing demographic of new media users 

in North America are 35 years and older

 Previously marginalized groups such as rural 
communities, stay at home mothers and youth in 
developing countries are joining this new global 
revolution

 You do not have full control of information, your 
audience can and will re-shape the conversation

 If your audience is inspired by your organization and 
its message, they will spread the word to their 
networks



Basic Online How Tools
 How to open a facebook account

http://www.ehow.com/how_4998480_open-facebook-account.html

 How to start a facebook campaign

http://www.ehow.com/how_5213625_start-facebook-group.html

 How to post a youtube video online

http://www.academicintegrity.org/members/forum/showthread.php?p=22

 How to open a skype account

http://www.ehow.com/how_2299346_skype-account-set-up.html

 How to open a twitter account

http://www.blogforprofit.com/30-days-of-twitter/open-your-own-twitter-account-day-1-twitter-tips-

and-hints/


